NAA DIGITAL

Targeted e-Newsletters

NAA’s targeted e-Newsletters make it easy to pinpoint apartment professionals with an
interest in technology, student housing, marketing or operations.

Monthly Stats
APARTMENT 31,000

TECH Circulation

MARKETING 25,600

BUZZ

Circulation
OPERATIONS 44,000
INSIGHTS Circulation
CAMPUSCONNEX 3,600

Circulation

15.9%

Average open rate

15.7%

Average open rate

14.9%

Average open rate

23.7%

Average open rate

11.8%

Average click-to-open rate

11.1%

Average click-to-open rate

13.3%

Average click-to-open rate

14.9%

Average click-to-open rate
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Advertising Sales: Liz Barrett, National Sales Manager, naa@townsend-group.com or 202-367-1231
Production Contact: Kala Burke, Senior Account Manager, kburke@townsend-group.com or 202-367-2488
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NAA DIGITAL

Targeted e-Newsletters

Rates and Specifications

Apartment Tech Ad Size 2x 6x 12x
Top Leaderboard (#1) 650 x 90 $2,625 $2,365 $2,105 Tip: Get even more
Top Story Leaderboard (#2) 650 x 90 $2,100 $1,890 $1,680 results with Advertiser
ntent A hich
Leaderboard (#3) 650 x 90 $1,680 $1,510 $1,345 Content Ads, whic
: : blend seamlessly
Advertiser Content Ad (#1) Text and image $2,100 $1,890 $1,680 with NAA’s engaging
Medium Rectangle 300 x 250 $1,050 $945 $840 editorial content. Now
Advertiser Content Ad (#2) Text only $1,050 $935 available in all NAA
e-Newsletters.
CampusConnex Ad Size 2x 6x 12x
Top Leaderboard (#1) 650 x 90 $1,050 $945 $850
Top Story Leaderboard (#2) 650 x 90 $840 $755 $680 Minimum two (2) month
Advertiser Content Ad (#1) Text only $840 $755 $680 buy. Rates are net.
Leaderboard (#3) 650 x 90 $840 $755 $680 )
Format: JPEG or GIF file;
Medium Rectangle 300 x 250 $630 $565 $510 40 kb max
Advertiser Content Ad (#2) Text only $630 $565 $510
Leaderboard (#4) 300 x 250 $420 $380 $340 Advertiser Content Ads:
* Headline: 60 characters
Marketing Buzz Ad Size 2x 6x 12x « Body: 160 characters
Top Leaderboard (#1) 650 x 90 $1,890 $1,700 $1,515 * Image: 300 x 155
Top Story Leaderboard (#2) 650 x 90 $1,575 $1,420 $1,265
, Space: Two weeks prior
Medium Rectangle (#1) 300 x 250 $1,260 $1135 $1,010 . .
Artwork: Five days prior
Advertiser Content Ad (#1) Text only $1,260 $1135 $1,010
Leaderboard (#3) 650 x 90 $]:050 $945 $840 .......................................
Advertiser Content Ad (#2) Text only $1,050 $945 $840
Advertisin |
Medium Rectangle (#2) 300 x 250 $945 $850 $755 'd ertising Sales
Liz Barrett
Leaderboard (#4) 650 x 90 $840 $755 $670 National Sales Manager
Operation Insights Ad Size 2x 6x 12x naa@townsend-group.com
or 202-367-1231
Top Leaderboard (#1) 650 x 90 $2,625 $2,365 $2,100
Top Story Leaderboard (#2) 650 x 90 $2,100 $1,890 $1,680 Production Contact
Advertiser Content Ad (#1) Text and image $2,100 $1,890 $1,680 Kala Burke
Leaderboard (#3) 650 x 90 $1,680 $1,470 $1,345 Senior Account Manager
kburk wnsend-gr .com
Advertiser Content Ad (#2) Text and image $1,890 $1,700 $1,510 burke@townsend-group.co
or 202-367-2488
Medium Rectangle (#1 or 2) 300 x 250 $1,050 $945 $840
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NAA DIGITAL

Partner Perspectives

Partner Perspectives provides a powerful opportunity
for industry suppliers like you to own and submit custom
content to be delivered in an NAA branded e-Newsletter.

Quick Stats

36,700

Circulation

EZ' 14.6%

Average open rate Average

click-to-open rate

Rates and Specifications

As the exclusive advertiser, you’ll receive:

» Two sponsor interviews or articles

» Two leaderboard ads (650 x 90 each)

» Recognition as the sole sponsor with a “brought to you by”
message and logo under the e-Newsletter masthead.

Limited opportunities available. Call today for a rate quote.

Format: JPEG or GIF file; 40 kb max
Space: Two weeks prior | Artwork: Five business days prior

_ N&A
PARTNER PERSPECTIVES

BUILDING RENOVATION TRENDS BROUGHT TO YOU BY

LOGO

‘When choosing lock systems for
modern apartments, sacurity,
design and technology must be
considered. Learn how ane
company is drawing inspiration
from multiple consumer industries
to bring the most aesthetically
plzasing lack designs to
apartments across the nation.

READ
MORE

SPONSORED CONTENT
BALANCING ACT

SPOMSORED CONTENT

| THE QUEST FOR
= CONSISTENCY

= Minimalist design is on the rise in
apartment housing. Schlage has
risen to mieek the trend by
developing products that fit
seamlesshy into these spaces while
incorporating the latest lock
technology.

READ
MORE

THE NEXT BIG APARTMENT TREND COULD BE
UNIVERSAL DESIGMN

In the past, Universal Design—creating living space easily accessible to aging
residents—has largely been a trend for builders and remodelers.

BIG WAVE OF ULTRA-EFFICIENT APARTMENTS COMING
IN THE NORTHEAST

Traditionally passive construction has been found in single-family homes.
Mow there is @ movement toward passive constructicn in apartments.

650 x 90

& FORWARD TO A
FRIEND

MNATIOMAL APARTMENT FOLLOW US:
ASSOCIATION
n & »w f £ & &

4300 WILSON BLVD, SUITE 400,
ARLINGTON, VA 22203

2016 ALL RIGHTS RESERVED.

Advertising Sales: Liz Barrett, National Sales Manager, naa@townsend-group.com or 202-367-1231
Production Contact: Kala Burke, Senior Account Manager, kburke@townsend-group.com or 202-367-2488
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NAA DIGITAL

The Industry Insider

_NAA
THE INDUSTRY INSIDER
Dellvered Weekly, The /ndUStry /nS/.der |s NAA’S |arge5t and YOUR WEEKLY SOURCE FOR APARTMENT HOUSING INDUSTRY NEWS AND

INFORMATION

most frequent member e-Newsletter.
650 x 90

Quick Stats

45,900

Weekly circulation

ADNOCACY
NAA GOES TO THE WHITE HOUSE

z MAA President & CEO Sob Pinnegar, CAE, represented the apartment housing
o industry as part of a group of real estate industry representatives ata
meeting on tax policy called by Treasury Secretary Steve Mnuchin at the
| I 1 ; - 8 o White House on Manday, July 31, 2017.
READ MORE
Average open rate Average

click-to-open rate 650 x 90

TOP STORIES
PROPERTY MAMAGEMENT

THESE ARE THE TOP SOURCES OF
ANCILLARY INCOME

Aplication feas, parking facs and
popular rents are popular, but new
sources of revenue are emMerging,

READ MORE

Rates and Specifications

Ad Type Ad Size Monthly Rate
Top Leaderboard (#1) 650 x 90 $2,625 Advertiser THE FUTURE OF THE INTERNET i
C t t With a network powerad by ATAT

Top Story Leaderboard (#2) 650 x 90 $2100 o | i T

Advertiser Content Ad (#1) Text and image  $2,625 SRR
.

Medium Rectangle (#1 or 2) 300 x 250 $1,680

Advertiser Content Ad (#2) Text and image  $2100 st e sopnc

Announcement Leaderboard 650 x 90 $1,525 e e

many of them don't realize this.

READ MORE

Minimum two month buy. Rates are net.

Format: JPEG or GIF file; 40 kb max
For Advertiser Content Ads supply a headline (60 characters), body (160 characters) and image (300 x 155).
Space: Two weeks prior | Artwork: Five business days prior

Advertising Sales: Liz Barrett, National Sales Manager, naa@townsend-group.com or 202-367-1231
Production Contact: Kala Burke, Senior Account Manager, kburke@townsend-group.com or 202-367-2488
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NAA DIGITAL

units e-Table of Contents

This monthly email alerts NAA members to read the new
online units Magazine content.

Quick Stats

44,500

Monthly circulation

EZ' 19.7%

Average open rate Average
click-to-open rate

Rates and Specifications

Ad Type Ad Size Tx

|
Exclusive Sponsorship f:xc,z :n?joiﬁ:;e $6,000

Format: JPEG or GIF file; 40 kb max; Headline: 60 characters;
Body: 160 characters; Image: 300 x 183
Space: Two weeks prior | Artwork: Five business days prior

NAA RESEARCH SERVICES

units

NAAHOME | ARCHIVE
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July 2017

For beseball managers, the amount of
reakime data availsble during 2 game
Ia bath exhilarating and insane. Pitch
tatal, lecation and apeed. Curveball,
fastball or change-up. On batied balls,
wa'ra shown tha ball's exit valocity,
distance and launch angle. Spray
charts are made to cumulatively
aecount for where any and every batter
hit the ball on each of his at-bats.
Deciphering this info all but eliminates
gut intincts.

For property managers, they face
similar strassful workplace-informetion
overloads. All these on-demand data
about rents, cecupancy, move-ine and
revenue and expense ratios are
hedpful--if not critical-but at what point
does having them and acting upon
tham (and sharing them with investors,
supenvisors and thair reports) drive
them crazy?

650 x 90

FEATURES

Curb Appeal Awards: A
Roundup of This Year's Winners

Curb appeal is a crtical component to any
successful apartment community. NAA

membership was invited to submit photos and
descriptions of their curb appeal for the fourth
annual units Magazine Curb Appeal Contest.

Advertiser

Content

First-Time Finalist Wins 2015
Maintenance Mania® Championship

Competing in his very first national championship
‘competition, Maryland Multi-Housing Association's
“Tony Infussi won the ninth annual Maintenance
Mania® National Championship, June 26, at the
2015 NAA Education Conference & Exposition.

Yardi Real Estate Solutions

Expand your marketing reach and deliver
outstanding prospect and resident services with
Yardi Marketing Suite™ — the only completely
mobile solution supporting the entire prospect and
resident lfecyce.

Are NAA members familiar with your brand? Do they have positive opinions about your products and services?
Where and how are they spending their annual budgets in your product category?

Explore these topics and more with NAA’s Research Services. We’'ll work with you on the survey questions,
manage the deployment process and provide a thorough summary of research findings at the conclusion of the

study.

Take advantage of this valuable opportunity. Contact Liz Barrett at naa@townsend-group.com or

202-367-1231 for pricing details.
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