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HISTORY OF WEB DESIGN

First Website

Date: 1980s
Name: Encyclopedia 



HISTORY OF WEB DESIGN

TIM BERNERS-LEE
“The Father of the Internet” – Inventor of 
the World Wide Web. “www” has since 
been used in every internet address.
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When Tom
Became a Friend
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Modern Web
• Unique and large typography
• Responsive becomes standard
• Parallax provides a “wow” factor
• Full width media on homepages
• Flat and minimal designs gain popularity



HISTORY OF WEB DESIGN

Landing Page Scrolling Page 
Architecture

Traditional 
Websites





STORYTELLING WITH SPA WEB DESIGN

WHAT IS “SCROLLING PAGE ARCHITECTURE”?

Definition: 

A simplified website design that caters specifically to a user’s journey through your site. 
Instead of trying to weave a good user experience across multiple interior pages, we stack your website to craft a concise and powerful story.
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STORYTELLING WITH SPA WEB DESIGN

Viscerally and 
emotionally satisfying

Higher 
conversion rates

Decreases 
bounce rates

Looks amazing 
on all devices





STUDENT INTERVIEWS

Have you ever been emotionally connected to a website?



STUDENT INTERVIEWS

Do you prefer to scroll or click through a website? 





DESIGN STUDY

Visceral Behavioral Reflective

THREE LEVELS OF VISUAL DESIGN



DESIGN STUDY

Desired reaction Neutral and unmemorable reaction



DESIGN STUDY



DESIGN STUDY



DESIGN STUDY



DESIGN STUDY



DESIGN STUDY



DESIGN STUDY



DESIGN STUDY



DESIGN STUDY

Color Theory
The interaction of colors in a design through complementation, contrast, and vibrancy



STORYTELLING WITH SPA WEB DESIGN

Color Theory

Complementation:
Refers to the way we see colors in terms of their relationships with other colors. When colors occupy opposite ends of the color spectrum, they lead people to 
consider a design visually appealing by establishing a happy medium the eye can reside in.

Contrast: 
Reduces eyestrain and focuses user attention by clearly dividing elements on a page. The most apparent example of contrast is an effective selection of 
background and text colors.

Vibrancy:
Dictates the emotion of your design. Brighter colors lead the user to feel more energetic. Darker shades relax the user, allowing their mind to focus on other 
things



DESIGN STUDY

Plutchik’s
Color Wheel of Emotion



DESIGN STUDY

The Alabama – Splash Page
Location: Greenwich Village, New York
Target Market: Cardozo School of Law students
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CASE STUDY: MICHAELS ORG



CASE STUDY: MICHAELS ORG

Website Performance Analysis

Timeline: 
9/1/16 – 1/1/17

Data Analyzed: 
• Average Session Duration
• Pages/Session
• Pageviews
• Bounce Rate
• Conversion Rate
• Mobile Average Session Duration
• Mobile Pages/Session
• Mobile Bounce Rate
• Mobile Conversion Rate

The Next Apartments (Responsive) The Lodge (SPA)



CASE STUDY: MICHAELS ORG

The Next Website Analytics

Pages/Session: 2.14

Average Session Duration: 1:37

Bounce Rate: 44.68%

Conversion Rate: .27%



CASE STUDY: MICHAELS ORG

The Lodge Website Analytics

Pages/Session: 14.33

Average Session Duration: 3:35

Bounce Rate: 15.57%

Conversion Rate: .69%



CASE STUDY: MICHAELS ORG

The Lodge Website Analytics

Pages/Session: 14.33

Average Session Duration: 3:35

Bounce Rate: 15.57%

Conversion Rate: .69%

The Next Website Analytics

Pages/Session: 2.14

Average Session Duration: 1:37

Bounce Rate: 44.68%

Conversion Rate: .27%

Percent Difference

Pages/Session: 148% difference in performance

Average Session Duration: ~2 minute absolute difference 

Bounce Rate: 97% difference in performance

Conversion Rate: 87% difference in performance

OVERALL WEBSITE PERFORMANCE COMPARISON



CASE STUDY: MICHAELS ORG

The Next: Mobile Analytics

Pages/Session: 1.89

Average Session Duration: 1:23

Bounce Rate: 50.62%

Conversion Rate: .15%



CASE STUDY: MICHAELS ORG

The Lodge: Mobile Analytics

Pages/Session: 12.01

Average Session Duration: 2:21

Bounce Rate: 23.48%

Conversion Rate: .35%



CASE STUDY: MICHAELS ORG

The Lodge Website Analytics

Pages/Session: 12.01

Average Session Duration: 2.21

Bounce Rate: 23.48%

Conversion Rate: .35%

The Next Website Analytics

Pages/Session: 1.89

Average Session Duration: 1:23

Bounce Rate: 50.62%

Conversion Rate: .15%

Percent Difference

Pages/Session: 146% difference in performance

Average Session Duration: ~1 minute absolute difference 

Bounce Rate: 73% difference in performance

Conversion Rate: 80% difference in performance

MOBILE PERFORMANCE COMPARISON





CASE STUDY: PEAK CAMPUS
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CASE STUDY: PEAK CAMPUS



CONTACT THE PANELISTS

STEVEN OZBUN
steven@leaselabs.com

BARRIE NICHOLS
bnichols@themichaelsorg.com

MARIA FILIPPONE
mfilippone@peakcampus.com

mailto:steven@leaselabs.com
mailto:bnichols@themichaelsorg.com
mailto:mfilippone@peakcampus.com
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THANK YOU
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