
A GUIDE TO

INCLUSIVE 

MARKETING.  

Multicultural marketing involves targeting people of speci�c 

races, cultures, or ethnicities within a brand’s overall audience. 

Inclusive marketing is designed to resonate with people of all 

backgrounds. However, multicultural targeting strategies are 

often elements of inclusive campaigns.. 

Inclusive  Marketing

Created by Liz Newkirk., Manager of Digital Media, 

at Loebsack & Brownlee, PLLC. 

Source: emarketer.com
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INCLUSIVE MARKETING VS. 

MULTICULTURAL MARKETING?

Multicultural Marketing

 It is the practice of marketing to one or 

more audiences of a speci�c ethnicity—

typically an ethnicity outside of a 

country's majority culture, which is 

sometimes called the "general market." 

Usually, multicultural marketing takes 

advantage of the ethnic group's different 

cultural referents—language, traditions, 

celebrations, religion, and other concepts

—to communicate to and persuade that 

audience. 

Inclusive marketing is marketing 

that considers diversity in all forms. 

This includes age, appearance, 

ethnicity, and gender identity. As 

well as language, socio-economic 

status, religion/spirituality, and 

physical/mental ability. It’s about 

recognizing that your audience is 

made up of different groups of 

people.

Are Multicultural Marketing 
and Inclusive Marketing the 
same? No, they aren't and are 
often confused. 

Definitions

Inclusive Marketing

3



Imagery In Content 

Please use photos that represent all persons. Ensure that images are diverse in 
race and representation. The reason is that visuals are critical for 
communication, and when designs value and re�ect all people, they inspire 
actions and go beyond good intentions. 

C o n s i d e r  y o u r  o w n  b i a s e s  a n d  

t h e  s o c i a l  i m p a c t s  o f  t h e  

d e s i g n .  

U s e  i n c l u s i v e  i m a g e r y  a n d  b e  

c a r e f u l  w i t h  h i e r a r c h y  a n d  

i m a g e r y .  

D o u b l e - c h e c k  y o u r  d a t a .

4



GEN Z

Successful brands will be those who embrace 

a more inclusive marketing strategy and 

represent a diverse audience in a way that 

feels authentic to their brand voice and line of 

business. Many consumers feel that brands 

try too hard to be inclusive simply as a means 

of publicity and that they'd like to see more 

concrete action from brands beyond their 

advertising efforts; in 2021, signi�cantly 

more consumers wanted to see brand 

donations to organizations working to 

promote diversity and inclusion (+6%) and 

wanted to see brands host community events 

focused around the topic of diversity and 

inclusion (+5%). Brands should pay close 

attention to these consumer sentiments, as 

an increasing number year-over-year would 

be inclined to purchase from/use a brand 

when they address the topic (+11%). 

Gen Z kids will grow up with a highly 
sophisticated media and computer 
environment and will be more Internet 
savvy and expert than their 
forerunners.

Born

1996 - 2010s

 

Coming of Age

2013-2020

 

76% 
Feel diversity and inclusion are 
essential topics for brands to 
address compared to 72% 
millennials and 63% Gen Xers. 

D & I  A r e  I m p o r t a n t

60%
Gen Z Storytellers more likely to buy 
from brands representing diverse 
identities in ads. (Source: The Drum)

M a r k e t i n g  &  R e p r e s e n t a t i o n

MARKET AND MEDIA CONSUMPTION

Source: Quantilope.Com 5



Messaging

Unauthentic content with poor messaging 
can have dire consequences for your brand 
and business. When engaging in 
multicultural content, these are the 
individuals you are speaking to. 

W o m e n ,  m e n ,  n o n b i n a r y  g e n d e r s ,  a n d  p e o p l e  w h o  

d o n ’ t  i d e n t i f y  a s  a  s p e c i f i c  g e n d e r .  

P e o p l e  o f  v a r i o u s  r a c e s  a n d  e t h n i c i t i e s ,  i n c l u d i n g  

B l a c k ,  H i s p a n i c / L a t i n x / o / a ,  A s i a n  a n d  A s i a n .  

A m e r i c a n ,  P a c i f i c  I s l a n d e r ,  a n d  N a t i v e  A m e r i c a n  

I m m i g r a t i o n  a n d  i m m i g r a t i o n  s t a t u s .  

P e o p l e  w i t h  d i s a b i l i t i e s ,  i n c l u d i n g  m e n t a l  

d i s o r d e r s .  

P e o p l e  w h o  a r e  l o w - i n c o m e  a n d / o r  u n d e r s e r v e d .  

I n d i v i d u a l s  w h o  a r e  L G B T Q I A +  a n d  t r a n s g e n d e r .
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Terminology

We want to address and understand to 
whom we are speaking.  Let's start with 
Gender. 

G e n d e r  i s  n o t  s y n o n y m o u s  w i t h  s e x .  A c c o r d i n g  t o  t h e  A P  

S t y l e b o o k ,  g e n d e r  r e f e r s  t o  a  p e r s o n ' s  s o c i a l  i d e n t i t y ,  w h e r e a s  

s e x  r e f e r s  t o  b i o l o g i c a l  c h a r a c t e r i s t i c s .  S i n c e  n o t  e v e r y o n e  f a l l s  

i n  t h e  c a t e g o r y  o f  " m a l e / m a n "  o r  “ f e m a l e / w o m a n , "  r e f e r  t o  a  

" p e r s o n ”  o r  " p e o p l e , "  i f  a p p r o p r i a t e ,  o r  u s e  t h e  t e r m  " n o n b i n a r y ”  i f  

t h e  s u b j e c t  r e q u e s t s  t o  b e  d i r e c t e d  t o  a s  s u c h .  T r a n s g e n d e r  i s  a n  

a d j e c t i v e  ( s o  m o d i f y i n g  m a n  o r  w o m a n — a s  i n  t r a n s g e n d e r  m a n ,  

t r a n s g e n d e r  w o m a n )  i n  W e s t e r n  c u l t u r e s  t h a t  r e f e r s  t o  s o m e o n e  

w h o s e  a s s i g n e d  s e x  a t  b i r t h  d o e s  n o t  m a t c h  t h e i r  g e n d e r  i d e n t i t y .  

A P  a l l o w s  t h e  u s e  o f  t r a n s  o n  t h e  s e c o n d  r e f e r e n c e  a n d  i n  

h e a d l i n e s .  D o  n o t  u s e  t r a n s g e n d e r  a s  a  n o u n  o r  u s e  t h e  t e r m  

t r a n s g e n d e r e d .  M a n y  n o n - W e s t e r n  c u l t u r e s ,  e s p e c i a l l y  i n d i g e n o u s  

c u l t u r e s ,  i n c l u d e  g e n d e r s  t h a t  f a l l  o u t s i d e  t h e  m a n / w o m a n  b i n a r y  

o r  g e n d e r s  t h a t  a r e n ' t  a u t o m a t i c a l l y  c o r r e l a t e d  t o  a s s i g n e d  s e x  a t  

b i r t h .  E x a m p l e s  i n c l u d e  N a t i v e  H a w a i i a n  p e o p l e  w h o  a r e  m a h u ,  

Z a p o t e c  p e o p l e  w h o  a r e  m u x e ,  a n d  D i n é  ( N a v a j o )  w h o  a r e  

n á d l e e h í .  R e f r a i n  f r o m  a s s u m i n g  t h a t  t h e s e  p e o p l e  i d e n t i f y  a s  

t r a n s  a n d / o r  n o n b i n a r y ,  a s  t h o s e  t e r m s  m a y  n o t  e n c o m p a s s  o r  

a c c u r a t e l y  d e s c r i b e  t h e s e  i d e n t i t i e s .  I n s t e a d ,  a s k  t h e  p e r s o n  h o w  

t h e y  w o u l d  l i k e  t o  b e  d e s c r i b e d .  C i s g e n d e r  i s  a n  a d j e c t i v e  t h a t  

r e f e r s  t o  s o m e o n e  w h o s e  a s s i g n e d  s e x  a t  b i r t h  m a t c h e s  t h e i r  

g e n d e r  i d e n t i t y .  7



Terminology 

N o r m a l / n o r m  ( t o  r e f e r  t o  p e o p l e  w h o  

a r e  n o t  t r a n s g e n d e r ,  g e n d e r  f l u i d ,  

n o n b i n a r y )  

S e x  c h a n g e  ( p r e f e r r e d  t e r m s :  s e x  

r e a s s i g n m e n t ,  g e n d e r  t r a n s i t i o n )  

S e x u a l  p r e f e r e n c e .

T r a n s s e x u a l  ( p r e f e r r e d  t e r m :  

t r a n s g e n d e r  o r  t r a n s ,  a n d  s h o u l d  o n l y  

b e  u s e d  a d j e c t i v a l l y )  

T r a n n y  ( t h i s  i s  a  h a r m f u l  s l u r  a n d  

s h o u l d  a l w a y s  b e  a v o i d e d )  

Gender (Terms To Avoid)
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Terminology

Race & Ethnicity

R a c e  a n d  e t h n i c i t y  a r e  n o t  t h e  s a m e .  R a c e  i s  a  s o c i a l  

c o n s t r u c t  t h a t  h a s  h i s t o r i c a l l y  b e e n  u s e d  t o  c l a s s i f y  h u m a n  

b e i n g s  a c c o r d i n g  t o  p h y s i c a l  o r  b i o l o g i c a l  c h a r a c t e r i s t i c s .  

E t h n i c i t y  i s  s o m e t h i n g  a  p e r s o n  a c q u i r e s  o r  a s c r i b e s  t o  a n d  

r e f e r s  t o  a  s h a r e d  c u l t u r e ,  s u c h  a s  l a n g u a g e ,  p r a c t i c e s ,  a n d  

b e l i e f s .  F u r t h e r ,  c o n s i d e r  c a r e f u l l y  w h e n  d e c i d i n g  t o  i d e n t i f y  

a  p e r s o n  b y  r a c e .  O f t e n ,  i t  i s  a n  i r r e l e v a n t  f a c t o r ,  a n d  d r a w i n g  

u n n e c e s s a r y  a t t e n t i o n  t o  s o m e o n e ’ s  r a c e  o r  e t h n i c i t y  c a n  b e  

i n t e r p r e t e d  a s  b i g o t r y .  U s e  A P  S t y l e b o o k  g u i d a n c e  f o r  

e x a m p l e s  o f  w h e n  r a c e  i s  p e r t i n e n t .  

M a n y  B I P O C  ( B l a c k ,  I n d i g e n o u s ,  a n d  p e o p l e  o f  c o l o r )  a r e  t o l d  

t h a t  t h e i r  n a m e s  a r e  t o o  c o m p l i c a t e d  o r  t o o  d i f f i c u l t  t o  

p r o n o u n c e .  U s e  t h e  n a m e  t h a t  t h e  s u b j e c t  a s k s  y o u  t o  u s e  a n d  

d o  n o t  a s k  t o  u s e  a  n i c k n a m e  i n s t e a d .  A l s o ,  b e  s u r e  t o  i n c l u d e  

a n y  a c c e n t s  o r  d i a c r i t i c s  i n  t h e  p e r s o n ’ s  n a m e  r a t h e r  t h a n  

r e m o v i n g  t h e m  t o  b e t t e r  a l i g n  w i t h  E n g l i s h  c h a r a c t e r s .
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Terminology 

African American & Black 

A f r i c a n  A m e r i c a n  a n d  B l a c k  a r e  n o t  s y n o n y m o u s .  A  

p e r s o n  m a y  i d e n t i f y  a s  A f r o - L a t i n o  o r  A f r o - C a r i b b e a n ,  

f o r  i n s t a n c e ,  H a i t i a n  A m e r i c a n  o r  J a m a i c a n  A m e r i c a n .  A  

p e r s o n  m a y  i d e n t i f y  a s  A f r i c a n  r a t h e r  t h a n  A f r i c a n  

A m e r i c a n ,  s u c h  a s  G h a n a i a n  o r  C o n g o l e s e .  C a p i t a l i z e s  t h e  

B  i n  B l a c k  w h e n  r e f e r r i n g  t o  p e o p l e  w h o  a r e  p a r t  o f  a  

s h a r e d  i d e n t i t y  o r  c u l t u r e ,  p e r  A P  s t y l e .  A f r i c a n  

A m e r i c a n  i s  n o t  h y p h e n a t e d .  N e v e r  u s e  t h e  w o r d  c o l o r e d  

o r  N e g r o  a s  a  d e s c r i p t o r .  L i k e w i s e ,  A f r o - A m e r i c a n  i s  a n  

a r c h a i c  d e s c r i p t o r  a n d  s h o u l d  n o t  b e  u s e d .  I n  t h e  b o d y  o f  

a  p i e c e ,  u s e  B l a c k  p e o p l e ,  n o t  B l a c k s ,  t o  r e f e r  t o  a  g r o u p .  

D o  n o t  u s e  B l a c k  a s  a  s i n g u l a r  n o u n ,  s u c h  a s  " A  B l a c k . " .
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Terminology

APIA & AAPI 

R e f e r  t o  a  s p e c i f i c  b a c k g r o u n d — e . g . ,  J a p a n e s e ,  K o r e a n ,  

T h a i ,  C h i n e s e ,  I n d o n e s i a n ,  F i l i p i n o .  U s e  t h a t  t e r m  r a t h e r  

t h a n  a  c o l l e c t i v e  n o u n .  A s i a n  a n d  P a c i f i c  I s l a n d e r  

A m e r i c a n  ( A P I A ) :  T h i s  i s  t h e  p r e f e r r e d  t e r m  t o  u s e ,  

v e r s u s  A s i a n  A m e r i c a n  a n d  P a c i f i c  I s l a n d e r  ( A A P I ) ,  o r  

A s i a n  A m e r i c a n  a n d  P a c i f i c  A m e r i c a n s .  T h e  l a t t e r  i s  

c o n s i d e r e d  c o r r e c t ,  b u t  f o r  c o n s i s t e n c y ' s  s a k e , y o u  c a n  

d e t e r m i n e  t h e  p r e f e r r e d  u s e .  P a r t i c u l a r l y  f o r  a  h o l i d a y .

S o u t h  A s i a n :  T h i s  c o l l e c t i v e  t e r m  r e f e r s  t o  p e o p l e  f r o m  

P a k i s t a n ,  I n d i a ,  B a n g l a d e s h ,  A f g h a n i s t a n ,  B h u t a n ,  

M a l d i v e s ,  N e p a l ,  a n d  S r i  L a n k a .  D e s i  A m e r i c a n  i s  a  t e r m  

c o m m o n l y  u s e d  b y  p e o p l e  f r o m  I n d i a ,  b u t  n o t  b y  a l l  

S o u t h  A s i a n s
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Terminology

American Indian

T h e  m o s t  i n c l u s i v e  a n d  a c c u r a t e  t e r m  t o  u s e  t o  r e f e r  t o  

t h o s e  w h o  i n h a b i t e d  l a n d  t h a t  b e c a m e  t h e  U n i t e d  S t a t e s  

( o r ,  p r e v i o u s l y ,  t e r r i t o r i e s )  i s  A m e r i c a n  I n d i a n  a n d  

A l a s k a  N a t i v e  ( A I A N ) .  Y o u  m a y  a l s o  s e e  t h e  t e r m s :  o  

N a t i v e  P e o p l e ( s )  o  F i r s t  P e o p l e ( s )  o  F i r s t  N a t i o n s  o  

T r i b a l  P e o p l e s  o  T r i b a l  C o m m u n i t i e s  o  I n d i g e n o u s  

P e o p l e ( s )  T h e  p e r s o n  m a y  p r e f e r  t h a t  y o u  r e f e r  t o  t h e m  

b y  t h e i r  t r i b a l l y  s p e c i f i c  n a t i o n .  A m e r i c a n  I n d i a n s  a n d  

A l a s k a  N a t i v e s / H a w a i i a n  N a t i v e s  h a v e  a  d i s t i n c t  p o l i t i c a l  

a n d  c u l t u r a l  i d e n t i f i c a t i o n  c o n s t r u c t e d  i n  a n d  t h r o u g h  

t r e a t i e s ,  e x e c u t i v e  o r d e r s ,  a n d  t h e  C o n s t i t u t i o n .  

A m e r i c a n  I n d i a n  a n d  A l a s k a  N a t i v e / H a w a i i a n  N a t i v e s ’  

c u l t u r a l  i d e n t i f i c a t i o n  i s  p l a c e - b a s e d ,  d i v e r s e ,  a n d  

i n f o r m e d  b y  t h e  p r a c t i c e s  o f  t h e i r  c u l t u r e  ( e . g . ,  

l a n g u a g e ,  s i n g i n g ,  d a n c i n g ,  c e r e m o n i e s )
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Terminology

Latinx/o/a

L a t i n x / o / a  i s  i n c r e a s i n g l y  u s e d  a n d  i s  t h e  s t a n d a r d  

d e s c r i p t o r  u n l e s s  t h e  i n d i v i d u a l  o r  p e o p l e  p r e f e r  a n o t h e r  

t e r m .  W h i l e  i t  i s  c o m m o n  t o  s e e  H i s p a n i c  a n d  L a t i n x / o / a  

u s e d  i n t e r c h a n g e a b l y ,  t h e y  a r e  n o t  s y n o n y m o u s .  H i s p a n i c  

g e n e r a l l y  r e f e r s  t o  p e o p l e  w i t h  o r i g i n s  i n  S p a n i s h -

s p e a k i n g  c o u n t r i e s .  L a t i n x / o / a  g e n e r a l l y  r e f e r s  t o  p e o p l e  

w i t h  o r i g i n s  i n  L a t i n  A m e r i c a  a n d  t h e  C a r i b b e a n .  I n  s o m e  

c a s e s ,  H i s p a n i c  p e o p l e  a l s o  i d e n t i f y  a s  L a t i n x / o / a  a n d  

v i c e  v e r s a .  G e n e r a l l y ,  p e o p l e  f r o m  B r a z i l  o r  H a i t i  d o  n o t  

i d e n t i f y  a s  H i s p a n i c  b u t  m a y  i d e n t i f y  a s  L a t i n x / o / a .  

A v o i d  t h e  t e r m  L a t i n  u n l e s s  i t  i s  a  r e f e r e n c e  t o  L a t i n  

A m e r i c a .  A l s o ,  b e  a w a r e  o f  g e n d e r  w h e n  u s i n g  L a t i n o  a n d  

C h i c a n o  i n  y o u r  w r i t i n g .  L a t i n i d a d ,  L a t i n a ,  a n d  L a t i n x  

a r e  e m e r g i n g  t e r m s  t h a t  m a y  b e  f a v o r e d  b y  y o u n g e r  

g e n e r a t i o n s .  N o t e  t h a t  f e d e r a l  p o l i c y  d e f i n e s  H i s p a n i c  a s  

a n  e t h n i c i t y ,  n o t  a  r a c e .  H i s p a n i c s / L a t i n o s  c a n  b e  o f  a n y  

r a c e .  
13



Resources

“ S o  Y o u  W a n t  t o  T a l k  A b o u t  R a c e , ”  b y  I j e o m a  

O l u o ,  2 0 1 9 .  

D r .  T h e r e s a  G r e g o r ,  A s s i s t a n t  P r o f e s s o r ,  

A m e r i c a n  I n d i a n  S t u d i e s ,  C S U  L o n g  B e a c h  

N a t i o n a l  A s s o c i a t i o n  o f  B l a c k  J o u r n a l i s t s  

S t y l e  G u i d e

W i k i p e d i a  –  L i s t  o f  E t h n i c  S l u r s

A s i a n  A m e r i c a n  J o u r n a l i s t s  A s s o c i a t i o n ’ s  

G u i d e  t o  C o v e r i n g  A s i a n  A m e r i c a
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Do's & Dont's

The mission behind accessibility and digital inclusion is geared toward 
granting everyone, regardless of disability, a chance to access, understand, 
and interact with online content. Such improvements elevate usability on 
a global scale—enabling people with blindness, low vision, hearing 
impairments, cognitive and motor challenges, and all disabled users to 
utilize and enjoy every aspect of the online experience. 

* A l w a y s  p u t  t h e  p e r s o n  a t  t h e  c e n t e r  o f  t h e  d e s c r i p t i o n  

r a t h e r  t h a n  t h e  d i s a b i l i t y . *

Source: InclusionHub

Don't refer to someone who doesn't have a disability 
as able-bodied. Use non-disabled. 
Avoid using phrases like "af�icted with," suffers 
from," "wheelchair-bound," or "victim of." 
Use accessible when describing a space, location, or 
event that complies with the ADA Act of 1990. 
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Do's & Dont's
Remember not to confuse sex and gender; they are not the same thing. 

L B G T Q +  i s  a n  a b b r e v i a t i o n  f o r  " l e s b i a n ,  g a y ,  b i s e x u a l ,  

t r a n s g e n d e r ,  q u e e r ,  a n d / o r  q u e s t i o n i n g . "  

Always, de�ne your pronouns and ask for their 
pronouns or ask how they would like to be 
addressed. Pay close attention to how the person 
you're talking to narrates their own story and follow 
their cues. 
For transgender persons, do not use someone's 
former birth name if they have changed it to align 
with their identity.  

16



D&I Holidays 
Source: https://www.diversitybestpractices.com/2020-diversity-holidays

J a n u a r y  4  -  W o r l d  B r a i l l e  D a y  

J a n u a r y  2 0  -  M L K  D a y  

J a n u a r y  2 6  -  I n d i a ' s  D e c l a r a t i o n  o f  I n d e p e n d e n c e

J a n u a r y  2 7  -  C o m m e m o r a t i o n  t o  r e m e m b e r  t h e  v i c t i m s  o f  t h e  

H o l o c a u s t .  

F e b 1  -  N a t i o n a l  F r e e d o m  D a y  

F e b r u a r y  8  -  L a n t e r n  F e s t i v a l ;  f e a s t  a f t e r  t h e  C h i n e s e  N e w  

Ye a r

F e b r u a r y  2 5  -  M a r d i  G r a s

M a r c h  8  -  I n t e r n a t i o n a l  W o m e n ' s  D a y  

M a r c h  9 -  1 0  -  H o l i ;  H i n d u  a n d  S i k h  r e l i g i o u s  f e s t i v a l  

M a r c h  1 3  -  A p r i l  1 5  -  D e a f  H i s t o r y  M o n t h  

M a r c h  2 1 -  I n t e r n a t i o n a l  D a y  f o r  t h e  E l i m i n a t i o n  o f  R a c i a l  

D i s c r i m i n a t i o n  

M a r c h  3 1  -  I n t e r n a t i o n a l  T r a n s g e n d e r  D a y  o f  V i s i b i l i t y  

A p r i l  2 -  W o r l d  A u t i s m  A w a r e n e s s  D a y  

A p r i l  1 0  -  G o o d  F r i d a y  

A p r i l  1 7  -  D a y  o f  S i l e n c e  (  p r o t e s t  t h e  s i l e n c i n g  o f  t h e  

L G B T Q +  d u e  t o  b i a s  a n d  h a r a s s m e n t )  

M a y  5  -  C i n c o  d e  M a y o  

M a y  1 1 -  E n d  o f  R a m a d a n  

M a y  2 1  -  W o r l d  D a y  f o r  C u l t u r a l  D i v e r s i t y  f o r  D i a l o g u e  a n d  

D e v e l o p m e n t  

J u n e  8 -  R a c e  U n i t y  D a y  

J u n e  1 9  -  J u n e t e e n t h  

J u n e  2 0  -  N a t i o n a l  I n d i g e n o u s  D a y  17



D&I Holidays (con't)

Source: https://www.diversitybestpractices.com/2020-diversity-holidays

J u n e  2 4  -   P r i d e  D a y  

J u l y  2 6  -  N a t i o n a l  D i s a b i l i t y  I n d e p e n d e n c e  D a y  

A u g u s t  9  -  I n t e r n a t i o n a l  D a y  o f  t h e  W o r l d ' s  I n d i g e n o u s  

P e o p l e  

A u g u s t  2 6  -  W o m e n ' s  E q u a l i t y  D a y  

S e p t e m b e r  7  -  R o s h  H a s h a n a h  b e g i n s  ( J e w i s h )  

S e p t e m b e r  1 6 ,  M e x i c a n  I n d e p e n d e n c e  D a y  

O c t o b e r  1 0 -  W o r l d  M e n t a l  H e a l t h  D a y  

O c t o b e r  1 1 -  N a t i o n a l  C o m i n g  O u t  D a y  a n d  N a t i o n a l  N a t i v e  

A m e r i c a n  D a y  

O c t o b e r  1 6  -  B o s s e s '  D a y  

O c t o b e r  1 7  -  S p i r i t  D a y  (  L G B T Q + )  

O c t o b e r  2 2  -  I n t e r n a t i o n a l  S t u t t e r i n g  A w a r e n e s s  D a y  

O c t  3 1  -  D i o s  d e  l o s  M u e r t o s  b e g i n s  

N o v e m b e r  1 1 -  V e t e r a n s  D a y  

N o v e m b e r  2 0  T r a n s g e n d e r  D a y  o f  R e m e m b r a n c e  

N o v e m b e r  2 8  -  H a n u k k a h  b e g i n s

D e c e m b e r  1  -  W o r l d  A I D S  D a y  

D e c  -  I n t e r n a t i o n a l  D a y  f o r  P e o p l e  w i t h  D i s a b i l i t i e s  

D e c e m b e r  1 0  -  I n t e r n a t i o n a l  H u m a n  R i g h t s  D a y  

D e c e m b e r  2 6  -  K w a n z a a  b e g i n s 18



D&I Month Long Holidays

Source: https://www.diversitybestpractices.com/2020-diversity-holidays

J a n u a r y :  S l a v e r y  a n d  H u m a n  T r a f f i c k i n g  A w a r e n e s s  

M o n t h  

F e b r u a r y :  B l a c k  H i s t o r y  M o n t h ,  H u m a n  R e l a t i o n s  M o n t h  

M a r c h :  D e v e l o p m e n t a l  D i s a b i l i t i e s  A w a r e n e s s  M o n t h ,  

E t h n i c  E q u a l i t y  M o n t h ,  N a t i o n a l  W o m e n ' s  H i s t o r y  M o n t h

A p r i l :  A u t i s m  A w a r e n e s s  M o n t h ,  C e l e b r a t e  D i v e r s i t y  

M o n t h ,  N a t i o n a l  V o l u n t e e r  M o n t h

M a y :  A L S  A w a r e n e s s  M o n t h ,  M e n t a l  H e a l t h  M o n t h ,  O l d e r  

A m e r i c a n s  M o n t h  (  S o u t h  A s i a n  A m e r i c a n  H e r i t a g e  M o n t h )  

J u n e :  A I D S  A w a r e n e s s  M o n t h ,  B r a i n  A w a r e n e s s  M o n t h ,  

P R I D E  M o n t h

S e p t :  H i s p a n i c  H e r i t a g e  M o n t h ,  N a t i o n a l  G u i d e  D o g  

M o n t h  

O c t :  B r e a s t  C a n c e r  A w a r e n e s s  M o n t h ,  B u l l y i n g  P r e v e n t i o n  

M o n t h ,  D o m e s t i c  V i o l e n c e  A w a r e n e s s  M o n t h ,  D o w n  

S y n d r o m e  A w a r e n e s s  M o n t h ,  L G B T Q +  H i s t o r y  M o n t h .  

N o v :  M o v e m b e r  -  A w a r e n e s s  o f  m e n ' s  h e a l t h  i s s u e s ,  

N a t i v e  A m e r i c a n ,  A m e r i c a n  I n d i a n ,  a n d  A l a s k a n  N a t i v e  

H e r i t a g e  M o n t h .  
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LGBTQIA Content 

Creation
Best Practices
Keep people as your focus. 
Celebrating Pride is not a trend. It is to show your support for the LGBTQIA+ community and 

should be treated as such. 

Best Practices 

It is a good idea to bring your ERG (Employee Resource Group), Marketing Specialist, Content 

Specialist, and DEI Leader together to create content and celebrate through outreach as well. 

Please make sure volunteers are compensated in a meaningful way.  

Use proper terminology. Your content should educate, not harm. 

Ask yourself why you are supporting this holiday and have a clear purpose 

for you and your team. 

Show your support for the LBGTQIA+ community year round. Not just during 

pride month. 

Education & Inclusivity should be at the core of your content. 
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Gymshark champions inclusivity 

in fitness.

Gymshark is highlighting the diversity of athletics and the 
inclusive communities that LGBTQ+ people have found in 
fitness spaces. From an all-LGBTQ+ production team, the 
brand is rolling out a series of videos, called “Pride in 
Progress,” throughout June and beyond showcasing 
inspirational stories of found family.

Source: ADAge
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Juneteenth Content

Creation
Best Practices
Remember to educate. Not everyone is familiar with the holiday.
Remember the historical context behind Juneteenth. It's best to approach content with 

empathy and understanding.  Black-ish helps us understand the complexity behind the holiday. 

https://www.instagram.com/blackishabc/

Best Practices 

It is a good idea to bring your ERG (Employee Resource Group), Marketing Specialist, Content 

Specialist, and DEI Leader together to create content and celebrate through outreach as well. 

Please make sure volunteers are compensated in a meaningful way.  

Remember, at it's heart, Juneteenth is a day of celebration. 

Take a note of what you're doing internally—Days off, spotlight 

Black-owned businesses, creators, and employees.  

Don't use Juneteenth as an opportunity to sell your 

product/service or appear "woke."

Use hints of Red, Green, and Black in your Graphics. 
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Educate your community, spotlight, 

and pass the mic.

Not everyone is familiar with the history of 
Juneteenth. This is also a time to amplify Black 
voices and #PassTheMic (don't steal that, lol)

Source: Later.com (WeAreHellaCreative, OurPlace, LaterMedia)
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THANK YOU! 

Definition

ELIZABETH (LIZ) NEWKIRK

PRONOUNS:  SHE/HER

TITLE:  MANAGER OF DIGITAL MEDIA 

EMAIL:  LIZ@LOEBSACKBROWNLEE.COM

Elizabeth (Liz) Newkirk (she/her) currently serves as Manager of 

Digital Media at Loebsack & Brownlee, PLLC, based in Charlotte, 

NC. Originally from Atlanta, GA, Liz has a background in digital 

marketing and analytics, content creation, leasing, and 

overseeing the execution and design of Diversity, Equity, and 

Inclusion strategies.

Liz obtained her bachelor's degree from Johnson C. Smith 

University and has multiple certifications. In 2021, Elizabeth 

received her Organizational Culture and Diversity certification 

and Legal Environment certification from Arizona State 

University. A DEI certification from the University of South 

Florida. In 2020, she obtained a Social Media and Digital 

Marketing certificate from Clemson University, and currently, 

Liz is pursuing a Fostering Inclusion and Diversity Certification 

from Yale School of Management.

Her leadership roles include serving as Co-Chair of the GCAA 

Diversity, Equity, and Inclusion Committee and 2022 GCAA PSC 

Secretary-Elect.  She currently serves on the NAA 2022 DEI 

Committee, Triangle Apartment Association DEI Committee, and 

AANC DEI Committee.
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