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CONNECTIONS:

YOU CAN’T AFFORD 
NOT TO COME

“I had no idea what to expect 

coming to my first NAA conference;

however, the training and networking

opportunities blew my mind! 

There is something for everyone.”

—Amber Smith
Resident Services Coordinator

Greystone Property Management
Indianapolis
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Catch the wave of inspiration, innovation and

connections in San Diego along with more than

6,200 multifamily housing professionals who 

share the desire to enhance their careers and their businesses.
Let those in the industry explain the value of the NAA 

Education Conference & Exposition. The 2013 event 
June 19-22 is the one conference you need to attend. All the
stakeholders in the multifamily housing industry—those 
interested in sales, marketing, recruitment and retention,
maintenance, career development, leadership, customer
service, technology and more—will be there to exchange
ideas and discover innovative solutions for the current 
market trends.
“It was a wonderful and enriching experience,” says

Christine Murphy, Property Manager, Braintree, Mass. “I 
felt refreshed upon my return from the conference and was
very motivated to give my best to this wonderful profession.”
Marguerite D’Angelo, Regional Manager, CSI Support

and Development, Boston, says, “I was able to return to 
my office and implement simple changes that yielded 
great results for my staff.”
David May, CAM, CAPS, Operations Supervisor, Hubbell

Realty Company, West Des Moines, Iowa, says the conference

sessions provided an abundance of new ideas. “The session
content helped to reinforce our current plans and helped us
to steer clear of the wrong path. It was three days of motiva-
tion to keep our team moving ahead and enjoying the chal-
lenges we face,” May says.

First Time, Fun Time
The size and scope of the 2013 NAA Education 

Conference & Exposition could seem intimidating to 
first-time attendees, but NAA has designed the conference 
to easily enable first-time attendees to make the most of
your experience from the moment they arrive.
Like life, the more you put into it, the more you will 

get back. Everyone comes to learn, so take advantage of 
opportunities to share with fellow industry professionals.
They will open up and share with you. That is the nature
of those in our industry.
Following is practical advice that was offered from 

colleagues who have attended meetings in the past.
Pre-Conference. Use the myNAA Planner, a conven-

ient tool that allows you to plan ahead and determine the
education sessions and exhibitors that you want to see,
which will provide you with the best return on your invest-
ment of time and money. Before arriving in San Diego,

The worst thing about 
the 2013 NAA Education 

Conference & Exposition in 
San Diego is that if you miss it 
you will have to wait a full year

to experience and benefit from 
the industry’s largest event!
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create a plan designed to give you the tools and resources
to make a difference in your business when you return to
work. The before-and-after steps are most important and
unfortunately often overlooked. Plan strategically: You will
be way ahead of the game if you load up on the sessions
utilize matchmaking to preschedule appointments with
exhibitors.
Onsite. Be sure to attend the Conference Kick-Off 

Celebration on Wednesday afternoon, June 19, from 4:45
p.m. to 6:45 p.m. to mix, mingle and learn to help make
the most of your conference experience. 
Be open to meeting people—listen for comments made 

by those in sessions (speakers and audience members) and 
connect around those comments—ask questions. The con-
ference lineup is designed to provide variety in each session
time slot that will satisfy you.
“To those who have never attended NAA’s Education

Conference & Exposition before, the greatest benefit is the
education,” says 2013 NAA Conference Chair Cindy Clare,
whose company, Kettler, McLean, Va., is bringing more than
20 employees to San Diego. “There are sessions for every-
one and our keynote speakers and thought leaders motivate
everyone! The networking opportunities are also great.”

Amber Smith, Resident Services Coordinator, Greystone
Property Management, Indianapolis, attended for the first
time last year. “I had no idea what to expect coming into
my very first NAA conference; however, the training and 
networking opportunities blew my mind! There is something
for everyone,” she says.
Try to show up for education sessions a bit early. The

most popular sessions fill fast. Arriving early promotes net-
working opportunities and ensures that you’ll sit comfort-
ably for your first choice of sessions.
When you see everyone hugging and greeting each

other, and feel like everyone there knows each other but
you... don’t worry. Building and maintaining relation-
ships are what keeps people coming back and what
makes this conference so valuable. Go to sessions. 
Exchange cards with everyone you meet in each one. 
You all chose the same sessions so you have shared 
interests. Enjoy yourself!
Use myNAAPlanner to download the list of this year’s 

attendees. The list is sorted by last name or 
by company name. This free personal event-
planning tool is designed so you can meet,
greet and connect. While one highlight of 
the conference is suddenly finding former 

acquaintances in the lobby areas, this list can help you
make sure you don’t miss anyone.

Making Your Case
Your company’s training budgets can be the first areas

that are cut back during tough times. So, some supervisors

might be watching expenses more closely, regardless of the
merits of a conference. You’ll probably need to justify the
expense. Remind him or her that conference attendees
often say that they learn many ways to save money based
on what they hear during conference sessions or by net-
working with their peers in an effort to troubleshoot or
identify greater operational efficiencies.
Nonetheless, here are a few other items you might want

to think about as you speak with your boss about attending:
• Focus on what you will specifically bring back to the

organization as return for the investment.
• Offer to prepare and deliver a short presentation 

and Q&A to your colleagues to share what you learned.
That way others in your department and organization will 
benefit from new ideas as well. 
• Share the program and any handouts you get with

your colleagues. 
• If you are working to obtain or maintain an 

NAA Education Institute designation, remind your supervisor
that this is a great way to earn all the credits you need for
the year to renew and it requires less time away from the 
office compared to going to several offsite classes through-
out the year.
• Be ready with a plan that shows who will cover for 

you while you are attending the conference.
• Be sure to check out the registration page where all the

various rates are listed to see if you qualify for any of the
lower rates or discounts.
The practical know-how, classroom education and 

industry networking offered by the 2013 NAA Education
Conference & Exposition will make a positive impact on
your company. Use this information to get approval to 
participate in this premier event for multifamily housing
professionals by demonstrating to your supervisor why you
should register to attend.
Your full-conference registration includes:
• Three General Sessions led by nationally recognized

speakers Sir Richard Branson, Eric Wahl and Bert Jacobs.
• Four innovative and entertaining Thought Leaders:

Vernice Armour, Chuck Martin, Janine Driver and Michael
Wood. 
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Donate to 
Play it Forward…

Create a page for your own team, 
get fundraising ideas, see who’s 
leading the competition or to get 
information about the cause, visit 
the NAA Play it Forward page at 
https://lifeisgood.fundraise.com/
activity/playitforward



• 40+ breakout sessions covering everything from 
marketing, sales, technology, and operations to industry
trends, executive issues and more.
• Two days to explore the exhibit hall and see first-hand

what the more than 375 suppliers have to offer multifamily
housing industry professionals and their companies in the
way of efficient, innovative new products and services.
“Everything was incredible, especially the trade show,”

says Wanda Sain, District Manager, Berkshire Property 
Advisor, Roswell, Ga. “I wish our onsite property managers
could attend. This event is so beneficial.”
• The NAA Opening Party, Conference Kick Off, NAAPAC

BGF Reception, meet-ups and interactive education settings
where attendees share ideas and build their network of profes-
sional colleagues who could become potential partners, if
not long-lasting friends. And speaking of opportunities to
make connections in the industry, don’t forget to cheer on
the competitors vying for first in the Maintenance Mania®

National Championship.
Says Maria Bailey, Director of Education, Berkshire Property

Advisor, Roswell, Ga., “I have been in this industry for 28+
years. There is no better place for education and networking.”

Measuring Your Benefits
Let’s face it: many conference attendance benefits are hard

to quantify. For example, many agree that the top benefit of
conference attendance is networking. Where else can you
find so many industry contacts facing the same issues as
your organization? Are there solutions you’re not aware of?

Although networking
is undoubtedly the
most important aspect
of a conference, it is
also the toughest for
which to quantify value.
On the other hand,

if an employee came
to you and said, “I
want you to fund me
for $4,000 and I don’t
know what it’ll do for
you as a result,” then
you would likely scoff
at the offer... and maybe
even mumble a few colorful metaphors about his or her
suggestion.
When you propose attending the conference for approval,

don’t focus on how much you want to go; focus on what
you will specifically bring back to the organization as 
payback for the investment.
Says Shawn Ramsey, Property Manager, Hunters Bluff

Apartments, Savannah, Ga., “The motivation that I
brought back for myself and my staff was the best thing
and great timing during the peak of leasing season. 
Networking with peers also gave me new approaches and
tools to utilize when I returned home. I am really looking
forward to next year’s event.”
Register today at www.naahq.org/educonf. 
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So Much to Do In Beautiful, Exciting San Diego
In San Diego, a world of possibilities awaits you. With friendly, laid-back locals, 70 miles 

of coastline, spectacular year-round weather, and easy accessibility to beaches, mountains,
deserts and a dynamic downtown, your trip planning is only limited by the number of days you 
have to experience it all. Bring your family and friends and tack on a few extra days before or 
after the 2013 NAA Education Conference & Exposition and enjoy this beautiful region.

From bird-watching to brew-hopping, on the trolley or a Segway or skateboard, it’s all here.
Visit 1888 at the Hotel del Coronado, a castle on the beach. Old Town is the “birthplace” of 
California and a must-see in San Diego.

From SeaWorld and the San Diego Zoo to the Midway Museum, San Diego has it all. The
Gaslamp Quarter includes more than 16 blocks of grand Victoria-era buildings that are home 
to some of the city’s finest restaurants, nightclubs and shops. This year, it is the site for the 
NAA Opening Party. Looking for more things to do in San Diego?
Visit http://educonf.naahq.org/sandiego for some great resources.


