
w w w. n a a h q . o r g50  Units J u l y  2 0 1 3

THE GREATEST
SHOW
ON EARTH

Held for the first time in the sunny state of California, the
2013 NAA Education Conference & Exposition welcomed
more than 6,300 attendees to San Diego June 19-22. 

Industry leaders from 48 states and representatives from eight
foreign countries connected during an inspiring and innovative
conference that offered more than 40 breakout sessions across 
12 tracks, as well as world-renowned speakers, including Virgin
Group founder Sir Richard Branson, graffiti artist Erik Wahl and
Life is good® co-founder Bert Jacobs. 

The NAA Exposition featured more than 380 exhibitors and
covered four football fields with diverse products and services for
the multifamily housing industry. Three lucky trade show atten-
dees also took home a total of $20,000 in cash prizes.
Outside of the Convention Center, NAA members made the

most of the gorgeous location, enjoying San Diego’s weather,
food, baseball stadium and nightlife.
Next year’s conference will climb to the Mile High City of 

Denver, but it will be hard to top 2013.

BY LAUREN BOSTON
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When most people are bumped off of a flight, they
sulk in the airport with an overpriced sandwich.
When Sir Richard Branson is bumped off of a flight,

he starts his own airline.
The international business magnate and founder of Virgin

Group shared the story of leasing a second-hand Boeing 747 to
get Virgin Atlantic off the ground (literally) during his opening
keynote session. Branson said the key to his success—and any
innovation—is in understanding that a business is simply an
idea that’s going to make other people’s lives better, and pursu-
ing that idea despite what others think.
“When I started Virgin Atlantic, someone said to me, ‘With a

brand name like virgin, are you sure your planes are going to go
all the way?’” Branson said, laughing. “Today, I’m hopeful we’ll
have a hotel in space in my lifetime.”
Branson said a healthy level of fear is a good thing, but risk is

an integral ingredient of innovation. Attendees bought into this
message.
“I think I’ve just added [Branson’s favorite] phrase to my

daily lexicon,” said Chairman of the Board Alex Jackiw, CAPS,
CPM, after the session. “Screw it, let’s do it.”
But for a company to successfully “do it,” it has to have the

best employees—and that starts with the hiring process.
Body language expert and Thought Leader Janine Driver

shared several secrets during her presentation to help industry
professionals separate fact from fiction when it comes to both
prospective and current employees. She said one helpful hint is
moving the common “I hereby certify that the above informa-

tion is true” statement to the top of the page. By setting people
up to tell the truth from the beginning, Driver said you’ll
increase the chances of them telling the truth by 50 percent.
Driver also said employers should flip the script by telling their

employees what they want from them, versus what they don’t want.
“Instead of saying, ‘Don’t forget the meeting tomorrow,’ say,

‘Remember our meeting tomorrow,’” Driver said. “Or instead of
posting a sign in your community that says, ‘Don’t smoke in the
lobby,’ try saying, ‘We’re smoke free.’ Psychologically, the
“don’t” makes people do exactly the opposite.” 
Among other highlights, Driver said people are 30 percent

more likely to solve a difficult problem or task if their arms are
crossed—so don’t just assume they are bored or angry. She also
suggested that supervisors ask their younger employees to tell
them five things they would do differently if they had their job.
While Driver focused on hiring and management innovations,

several education sessions offered creative marketing solutions.
“Every customer is a broadcaster, and with today’s technology,

word of mouth is now world of mouth,” said the presenters of
“Dear Nike, Can We Borrow that Idea? Applying Lessons from
Global Brands to Apartment Marketing,” who explained the
importance of reaching tech-savvy renters. 
“I would like for us to be an industry that others look to for

ideas, instead of us looking to them for ideas—and I think the
‘Dear Nike’ moderators and innovators are part of the solution,”
said attendee Jamie Gorski, Senior Vice President, Corporate 
Marketing for Greenbelt, Md.-based The Bozzuto Group. “I hope
to be part of the solution, too.”

INNOVATE
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INSPIRE
Kleenex® should start sponsoring the NAA Education 

Conference & Exposition, because each year attendees
leave inspired and moved to simply do—and be—

better, both personally and professionally.
This year was no exception, beginning with Thought Leader Ver-

nice “FlyGirl” Armour. The former combat pilot urged attendees to
take an active role in their lives by adopting a “why not” attitude.
“Opportunities don’t go away—other people take advantage

of them first,” she said. “Think about where you are and where
you want to be, but don’t worry about the “how” right now. You
can’t see the picture when you’re in the frame.”
One person who’s perfected the art of seeing the big picture is

graffiti artist, author and entrepreneur Erik Wahl, who became frus-
trated by the lack of innovative thought (and corresponding lack of
profit) around him after nearly a decade in the corporate world.
“I allowed my self-worth to be tied directly to my net worth,”

said the Friday General Session Speaker, who began to draw and
paint again at the age of 30. In doing so, he saw the inherent
power of creativity.
“Creativity is the new corporate capital, but most adults lose it

along the way,” said Wahl, who suggested taking meeting notes
in crayon to engage the right side of the brain. “If I were to ask 
a group of adults, “Who here can draw?” a few would raise their
hands. If I asked a classroom of kindergarteners the same ques-

tion, every kid would raise their hand.”
“[Wahl] was absolutely amazing—very talented and inspir-

ing,” said attendee Candace Matos, Asset Management Director
for Orlando-based Concord Management. “There wasn’t a dry
eye in the room.”
Although there weren’t any tears, there were many congratula-

tions at the 7th annual Maintenance Mania National Champi-
onship, sponsored by HD Supply. In his sixth appearance, Key
Management’s Justin Heenan of Wichita, Kan., was finally crowned
Champion with an overall time of 1 minute, 23.838 seconds—
inspiring attendees to change just one light bulb in less than two
minutes.
The other big honor of the conference was bestowed upon

Hills Properties’ Palmera Apartments. The Cincinnati property
was named PARAGON Community of the Year at the awards
breakfast celebration.
After the PARAGON, Apartment Career and Education (ACE)

and Anthony V. Pusateri Apartment Career Promotion awards
were distributed, the conference concluded with speaker Bert
Jacobs, co-founder of Life is good®, whose message was one of
optimism, gratitude and the importance of facing each day with
the right disposition.
“You don’t have to go to the NAA Conference—you get to go.

You don’t have to go to work—you get to go. It’s a privilege.”
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CONNECT
There are more than 5 billion mobile phones worldwide,

according to author, digital pioneer and Thought Leader
Chuck Martin. In three years, there will be more mobile

Web-connected devices than people on Earth. Thirty-four percent
of U.S. adults own a tablet, and 78 percent of 25- to 34-year-olds
in the U.S. own a smartphone.
To say we’re connected is an understatement. 
However, one of the most valuable assets of the NAA Education

Conference & Exposition is the face-to-face connections that are
made at the various networking events.
From the Conference Kick-Off Celebration to the NAAPAC 

Better Government Fund reception at the San Diego Wine &
Culinary Event Center, more than 6,300 attendees had the oppor-
tunity to make lasting bonds with industry peers and mentors.
Some of the most inspiring connections came from the NAA

Education Institute Military Career Fair, which included 26 par-
ticipating companies and over 230 military veterans, spouses and
transitioning members of the Navy and Marines who were inter-
ested in the apartment industry. 
More than 50 job offers were made on the spot, including a

husband and wife who were hired to work for WinnResidential in
Hawaii.
“I found this year’s career fair to be an opportunity to meet

some really great people who are potential assets to businesses all
around the country and who are very motivated individuals,”
said Tom Adams, Director of Property Management for 
WinnResidential’s Island Palm Communities LLC in Hawaii. 
Face-to-face was the focus, but NAA couldn’t resist facilitating

many tech connections, too. The myNAA app enabled attendees
and exhibitors to see who was at the conference, schedule one-
on-one appointments in addition to those on the trade show
floor and participate in NAA Meetups—casual, small-group 
networking events catered to an industry professional’s specific
onsite duties.
It wasn’t all business, though. Attendees kicked up their heels

and got to know one another in a more social setting during the
NAA Opening Party, eating, drinking and chatting their way
through two city blocks in the historic Gaslamp Quarter. 
But don’t worry—what happens in San Diego, stays in the

pages of units Magazine.
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